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Humana puts health first. For employees, members and patients, we offer caring support for their
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possible. Our environmental, social and governance (ESG) impact platform prioritizes the health of
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ensuring health is not just the foundation of our work, but the summit of our impact.
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committed to sustainable and equitable efforts that reduce disparities and make healthy living
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At its heart, healthcare is about people caring for people. And at also invest in affordable housing and partner with organizations that
Humana, we understand that health is about helping people live their support veterans and military families q helping to ensure everyone has
Z=@NO GDQ@N] *O} N <=JPO GDNO@I DI B 0J teCegdniges they heddt@hrive. P1 ? @QMNO<I| ? DI B OC@DM
challenges, and doing our part to make life a little easier, a little

healthier, and a lot more hopeful. 8CDG@ R@ M@ KMJP? JA RC<O R@ Q@ <>>Jt
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In our 2024 Humana ImpactReport ®* R @ NC<M@ CJR R@} M@ur padtndms, Brid Bur @@mmunities to create a future where health and
make a difference q not just in the healthcare system, but in the lives well-being are within reach for everyone.

of the people and communities we serve.
Thank you to our Humana team for all that you do to care for and
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why programs like Medicare Advantage are designed to simplify care AJM TIJPM OMPNO”A TJPM K<MOI @MNCDK~"™ <1 7
and focus on what matters most: better outcomes and a better quality people come together to care for one another.

JA GDA@ 8C@OC@M DO} N C@GKDI B NJH@JI @ Pl ? @MNO<I ? OC@DbM ><M@ KG<I ~

NPKKJMODI B H@ O<G C@<GOC™» JM O@<>CDI @R ?DB <G C@<GOC n- " R@} M@
here to walk with them every step of the way.
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communities are the foundation of good health. One example is JimRechtin President & CEO
Humana Community Day , where thousands of our employees Humana Inc.

volunteered in local neighborhoods to address immediate needs, build
connections, and support organizations that create lasting change. We
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Measuring our impact

Our impact platform
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that support and shape our environmental,

social and governance (ESG) platform. Within
each category, qualitative and quantitative

factors track, measure and report our

performance in achieving strategic business

goals, supporting sustainable practices and
improving health outcomes.

Access to
healthcare

Data
privacy and
protection

Environmental
impact

Product
quality and
safety

Talent and
diversity




Introduction

About this report

How this report was prepared

Humana's Impact Report covers economic, social and environmental impacts in 2024
and highlights our efforts to inspire health and well -being among people and
communities at large. This Impact Report is structured around our impact platform and

5 measure categories, reflecting an ESG strategy in areas where we can make the most
difference. The pages that follow discuss our ESG approach, commitments, and progress
against certain priority ESG measures.

Humana publishes its Impact Report annually. This Impact Report was published on
April 4, 2025 and is our 13th reporting publication. Quantitative disclosures that have
been estimated are identified in this report. When confirmed data is available, we will
update the report and clearly indicate the data changes that were made.

Content and topic boundaries

"N PN@? DI OCDN M@KJMO”» OC@ O@MHN z R@" {
collectively refer to Humana Inc. and its subsidiaries. Boundaries for this Impact Report
extend to our facilities located in the United States (and certain U.S. territories) and
include our insurance and CenterWell® business segments. Refer to our most recent
Form 10-K for additional information about our corporate service functions, operations,
business segments, consolidated financial reporting and subsidiary listing.

z PN

Reporting is consolidated at the Humana Inc. level consistent with our management of
corporate policies, processes, systems, practices and functions that are integrated and
implemented across our enterprise.

This Impact Report covers the period from Jan. 1, 2024, through Dec. 31, 2024, unless
otherwise noted. Within these pages, along with our SEC filings we have reported all

&4 ( DNNP@N OC<O R@ ? @QO@MHDI @? <M@ H<O@MD<G
<KKMJ<>C 0OJ &4( H<O@WD<GDOT{ OC<O AJGGJRN]

Humana welcomes your feedback on this information. Please send your questions or
comments to ESG@humana.com

Board oversight of environmental, social and governance strategy

The Nominating, Governance & Sustainability Committee has responsibility for board -level
JQ@MNDBCO JA OC@ >JHK<IT}N &4( NOM<O@BT"
internal ESG Steering Committee comprised of a cross-functional and cross -operational
group of senior leaders representing each business line and key enterprise -level ESG
operations, which is overseen by our Chief Human Resources Officer and Chief Legal Officer.

The ESG Steering Committee functions pursuant to its Charter to guide the integration of our

ESG efforts with our long-term business strategy. This ESG governance structure

complements the longstanding responsibility of our board and each of our board

>JHHDOO@@N DI JQ@MN@@DI B Q< MD-telafdd riskd En@prdetites] A OC @
as illustrated in our most recent Proxy Statement and Annual Report.
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Introduction

Disclosures and assurance

Humana's 2024 Impact Report features activities, progress, measures and performance
data for how Humana is transforming care, advancing health equity, addressing needs in
our communities and driving sustainable change with shared value.

Qualitative and quantitative disclosures within this Impact Report were developed
through a rigorous internal review process involving senior leadership and cross -
functional business partners, which were then validated internally using established
verification standards. The Impact Report was submitted to the Nominating, Governance
& Sustainability Committee of the Board of Directors for review and was approved for
publication by our ESG Steering Committee.

Some of our environmental data for the year ended Dec. 31, 2024, was in process of
third -party assurance at the time of publication of this report. When Limited Assurance

Stakeholders and engagement

At Humana, we value our stakeholders' opinions and recognize there are many intersections
between our interests and those of our stakeholders. We have identified the following groups
as our key stakeholders: employees; members, patients and customers;
investors/stockholders; community partners; business partners and suppliers; and
regulators/policymakers. We deploy proactive outreach to our stakeholders through a variety
of mechanisms g including surveys, interviews, and open -forum discussionsq to solicit their
insights on a variety of topics and issues that are relevant to our business. We use
stakeholder feedback to help inform and advance our business strategies, operations,
services and products. We continued this practice in 2024, which helped to inform the
content provided in this report. Please refer to our Proxy Statement for a discussion of
meetings held in 2024 with some of our investors/stockholders.

DN M@>@bQ@? AMJH 4>Cl @b? @M & G @> O-peitycordractéd> C| @D? @M{ g~ <I1 DI ?2@K @l ? @ O OCDM?

by us to conduct verification in accordance with International Organization for
Standardization (ISO) 14064-3, we will publish the supporting Statement of Assurance.
Please refer to the GRI content index within this report for the Statement of Assurance
by Schneider.

We have also mapped our ESG disclosures to frameworks established by the
Sustainability Accounting Standards Board (SASB): Managed Care Standard; the Task
Force on Climate-Related Financial Disclosures (TCFD); the Global Reporting Initiative
(GRI): Universal Standards and Topic Standards; and the United Nations Sustainable
Development Goals. See the tables on page 148 for these disclosures.

ESG materiality

We understand that our stakeholders consider many topics important. Our approach to
prioritizing material topics considers how strongly topics are connected to our business
strategy, the overall effect on our performance and the significance of our impact to
stakeholders. We then invest our resources where it makes sense for our business and to
yield the greatest collective impact.

Stakeholders
Humana @ Community Business partners
= employees partners and suppliers

Members, patients, Q{f} Investors and & Regulators and
customers stockholders policymakers
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Introduction

Our approach to ESG materiality

We approach ESG materiality through the lens of material topics. In this manner we focus on
specific areasq our material topics g that have a direct connection to our industry, the
geographies in which we operate, impacts within our value chain, and our strategic business
endeavors.

Every 3-5 years we engage a third -party to perform a comprehensive material topic —— ; : Ry | : ! l
assessment to ensure that our ESG priorities remain aligned with our business strategy and \ ' ] = W

stakeholder interests. During this rigorous process, stakeholder groups are interviewed and T - \ J 2 Tl
surveyed for their input and perspective on a wide range of topics and issues related to our . ‘ > .
business. Topics are then compiled, aggregated, standardized and further refined to ultimately ' P
reflect only those topics deemed most impactful to our stakeholders and significant to our
business, as illustrated in our ESG materiality matrix. The process may culminate in either a =
refreshment (partial or full) of our material topics or reaffirm our existing ESG priorities.
Additionally, we have an established process for annual evaluation of our material topics, and
corresponding ESG materiality matrix, by our ESG Steering Committee. This review considers
our existing enterprise risk management framework as well as ESG data factors commonly
analyzed by proxy advisory firms, prominent disclosure frameworks like SASB, GRI and TCFD,
third -party rating and ranking organizations, and market research agencies.

In 2022, we completed the comprehensive ESG material topic assessment resulting in a refreshed materiality matrix identifying ~ ESG topics that we and our stakeholders consider most
important to our business. In 2023 and 2024, we followed the annual review process with our ESG Steering Committee, and prese nted their recommendations to the Nominating, Governance
& Sustainability Committee.

For 2024, the ESG Steering Committee determined that while the material topics previously identified remained largely relevan t for this report, a certain modification was necessary for this

M@KJ MODI B K@MDJ?] 8CDG@ >JI ND? @VDI B ) PH<I <} N =PNDI @NN J K @Mmedagendes, and &kieRd dymBamissin<ttis@€al t6e?E@® D1 O @M
40@@MDI B $JHHDOO@@ M@>JHH@ ?@?" <1 ? OC@ /JHDI <ODI B” (JQ@MI <ehc@® ¥ N4 RitNiQ gdBdharcdtGia.OTbpic$ thattwkD OO0 @@ <
have determined are material to our business q including newly added artificial intelligence q are identified in the ESG materiality matrix on page 10 and discussed throughout this Impact

Report.
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ESG materiality matrix

The following matrix illustrates material topics that we have determined as having the most significant impact to our busines s and stakeholders.
More information about our approach to ESG materiality is found on page 9 of this report.

@ Environmental ® social ® Governance

Stakeholder Highest

Member health and

— quality of care E E
fOCUS Pricing, billing and . /tArltll_ﬂ(:laI prlorlty
service transparency intetigence
Equitable access to
Talent attraction, retention and f Regulatory oversight affordable healthcare
Open feedback and professional development and compliance
. ractices icati . .
Compensation P S TEE e structure Changing health needs/service
and benefits Customer data privacy delivery innovation
Employee diversity, and protection
equity and inclusion i :
Employee mental health el Partnerships to address social
and well-being determinants of health

Succession Climate change Public Care provider
planning preparedness policy partnerships

Importance to stakeholders

ESG Performance tied
E t with to compensation
ngagement wi
stakeholders I m paCt

focus

Formal ESG
oversight structure

A 4

Significance of environmental, social and economic impact 10
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Humana puts health first
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For our members

8.51 million

Medicare members, including
6.21 million enrolled in
Medicare Advantage (MA)

For our patients

390,500

patients served our primary
care centers in 2024

For our employees

65,680

approximate employees

423,690

social determinants of
health (SDOH)
screenings conducted

2.38 million

patients received
medication through
CenterWell Pharmacy

19,148

clinicians employed across
CenterWell operations

For each
community

6,000+ &0k
6 million =

beneficiaries in the TRICARE
East Region (32 states
including Washington, D.C.)

$14.62 million

granted to more than 30
organizations in 2024 by the
Humana Foundation

48.29 million

prescriptions filled by
CenterWell1 C< MH<>T} N
mail -order service

$6.67 million

contributed in 2024 by
Humana Healthy
88% Horizons® for building
healthcare infrastructure,
increasing access, and
meeting state priorities.

of employees believe the
work they do at Humana is
meaningful to them

For the

healthcare system

11.6%

fewer emergency room

visits for MA members

under VBC compared to
non-value-based members

B
750,000+

providers connected 5.6
million members through
our interoperability
platform

$380.79 million

Total Diverse Spend

For the
environment

14.5%

reduction from the base
year of scope 1 and 2
GHG Emissions

141 tons

of furniture and office
supplies donated for reuse

)

242,315

metric tons of air
emission reduced through
electronic recycling



For each person

Our impact platform

For each person

Humana is committed to fostering health and well -being at every
levelq for our teammates, our customers, our communities and our
company. Through Humana insurance and CenterWell ®
healthcare services, we strive to build strong, supportive
communities where people feel connected, cared for and have
what they need to achieve their best health.

We act by removing barriers to care where and when people need
it. Our goal is to improve health outcomes and quality of life g not
only for those with Medicare and Medicaid, but also for families,
military personnel and communities everywhere.

We also recognize that thriving communities start with our
employees. Putting health first for our teammates means building a
culture of well -being, where everyone feels valued, included, and
supported in their growth. By investing in their well -beingq
professionally and personally g we empower them to bring their
best selves to work and to the communities they serve.



For each person

@ Our impact platform
For each person

Leveraging our extensive experience in
value-based care, we extended support
to Medicaid providers in effectively
managing the diverse healthcare needs
of Medicaid populations.

For a 3rd consecutive year, we
were named a Certified ™ Great
Place To Work®

For the 4th consecutive year, Humana ranked
No. 1 among health insurers for customer
experience (CX) by Forrester

In 2024, our primary care centers
served over 390,500 patients .

We launched Month of Impact, a nationwide
collective impact initiative to give back to
local communities where Humana employees
live and work through financial donations,
local service projects, food drives and
Humana Foundation grants.

(O

We expanded partnerships with
diverse talent organizations to
enhance representation and
leadership opportunities.

Humana was recognized as
oneof1&01-&}N $IHK<I D@
that Care .

8w

CenterWell

CenterWell Home Health® collected nearly 90,000
meals in its 20th annual food drive to feed people
in the communities it serves around the country.

CenterWell Specialty Pharmacy® received the MMIT Specialty Pharmacy Patient Choice Award in
the PBM/Payer category for the 6th time in 7 years in recognition of our best -in-class customer
satisfaction and commitment to patient care.

Our CenterWell pharmacists collaborated with our senior primary care providers to coordinate
medications and treatment plans resulting in  improved medication adherence for our patients

Nearly 2.38 million patients received medication
through CenterWell Pharmacy.

P®
00 @ ®
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https://news.humana.com/press-room/press-releases/2024/humana-ranks--1-among-health-insurers-for-customer-experience-fo.html
https://news.humana.com/press-room/press-releases/2024/humana-ranks--1-among-health-insurers-for-customer-experience-fo.html
https://news.humana.com/press-room/press-releases/2024/humana-ranks--1-among-health-insurers-for-customer-experience-fo.html
https://news.humana.com/press-room/press-releases/2024/humana-earns-2024-great-place-to-work.html
https://news.humana.com/press-room/press-releases/2024/humana-earns-2024-great-place-to-work.html
https://news.humana.com/press-room/press-releases/2024/humana-earns-2024-great-place-to-work.html
https://news.humana.com/press-room/press-releases/2024/humana-earns-2024-great-place-to-work.html
https://news.humana.com/press-room/press-releases/2024/humana-earns-2024-great-place-to-work.html
https://policy.humana.com/issue-area/news-and-resources/news-press/2024/people-magazine-recognizes-humana-as-one-of-the-top-100.html
https://policy.humana.com/issue-area/news-and-resources/news-press/2024/people-magazine-recognizes-humana-as-one-of-the-top-100.html
https://press.humana.com/news/news-details/2024/CenterWell-Home-Health-Collects-Nearly-90000-Meals-for-Needy/default.aspx#gsc.tab=0
https://press.humana.com/news/news-details/2024/CenterWell-Home-Health-Collects-Nearly-90000-Meals-for-Needy/default.aspx#gsc.tab=0
https://press.humana.com/news/news-details/2024/CenterWell-Specialty-Pharmacy-Wins-National-Patient-Choice-Award/default.aspx

For each person 4 >

OUR IMPACT PLATFORMFOR EACH PERSON

Members

8@} M@ ?@?Db><0@? OJ JPM H@H=@MN_ H@@ODI B
health journey and equipping them with resources to prioritize their

health. By addressing barriers to healthy living and understanding their

unique needs, we offer plans with benefits that matter most.

We also recognize that healthier individuals contribute to stronger

communities. Providing accessible, equitable healthcare is just one way
we support our members and the communities they call home.




For each person

Supporting basic human needs
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and their plan benefits that help them prioritize their health  including chronic health conditions. Humana Healthy Options Allowance ®, a benefit on

select Humana Medicare Advantage (MA) plans, helps members pay for eligible essential living expenses like groceries, over -the-counter (OTC) products,

and more. Unused balances roll over each month, giving members more freedom to use the allowance when and where they need it most. In 2024,

1.51 million, or about 21%, of eligible members used the Healthy Options allowance for essential living expenses.

Some examples of what the Healthy Options Allowance may help pay for (at participating retailers):

@ Groceries: approved produce, beverages, dairy, meat and @é} Utilities, rent and mortgage :rent or mortgage payments;
seafood, deli items, frozen and prepared foods, bakery home phone and internet service; electric, home heating,
items and more water and sewer bills

—. Home and personal supplies: toilet paper, paper towels, Assistive devices: grab bars, raised toilet seats, low -vision
soap, shampoo, toothpaste, toothbrushes, cleaning aids and reaching aids

supplies, furnace filters, fans, space heaters and air
conditioners @ Disaster preparedness: batteries, weather radios,

flashlights and bottled water
67 Over-the -counter items: allergy medicine, cold and flu
medicine, vitamins and supplements, first aid, pain relief,
digestive health products and more

15


https://www.humana.com/medicare/medicare-programs/healthy-options-allowance

For each person

We ask new members to share their language preference so that we can provide personalized and culturally sensitive communicat

ion where available,
fostering better engagement with and understanding of their healthcare plans. As an example of this, members can request our MA and MA Part D member
materials in Spanish.

423,690 Social Determinants of Health (SDOH) screenings
performed for Humana Healthy Horizons ® members in 2024q a 21%

96,000+ unique member referrals were made with
increase in the number of screenings conducted from 2023.

Humana Community Navigator ®, powered by findhelp,
including nearly 6,200 distinct community site users.

Variety of plan options

With plans for diverse populations throughout the U.S. and certain U.S. territories q and benefits based on what members have said they need and want q
) PH<I <IN C@<GOC KG<I N <DH 0J ?2@GDQ@M HJM@ OC<| RC<O}N @SK@>0@?]

A Individual and family plans for dental and vision, as well
. .. as Humana Extend plans that combine dental, vision and
Medicare coverage for those eligible:

hearing coverage

A Medicaid coverage through Humana Healthy Horizons for

A Medicare Advantage A Medicare Part D prescription adults and children who qualify based on income
(MA) plans drug plans (PDPs)

A Medicare Advantage A Medicare Supplement
prescription drug (MAPD) plans insurance plans

16


https://www.humana.com/dental-insurance
https://www.humana.com/vision-insurance
https://www.humana.com/dental-vision-hearing
https://www.humana.com/medicaid
https://www.humana.com/medicaid
https://www.humana.com/medicare

For each person

Medicare Advantage

Humana has decades of experience serving Medicare beneficiaries, with approximately 8.51 million Medicare members ¢ including approximately 6.21
million enrolled in Medicare Advantage (MA). By actively listening to our members and incorporating their feedback, our 2025 MA plans are designed to
meet the diverse needs of beneficiaries. We offer flexible, affordable, and high -value care options that fit within their budget and lifestyle. With 793
individual plans available across the country, we continue to expand access and innovate, delivering high -quality care options t hat improve health
outcomes and enhance the member experience.

Our members want benefits that work for their lives, which is
RCT R@ ?JI1} 0 QD@R . @? D-sizeft@all’ ? Q
option. Our members have told us what benefits really matter to
them. We listened and created affordable health plans that offer
high-quality care and align with what they want and need.

g (@ MB@ 3@ <P?DI~ )PH<I<}N 1M@\D?@ O JA *
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For each person

Plans that put our members first

Plans with flexibility to choose a doctor who is in or out of
network p atthe same cost. Humana Full AccessPPO plans
offer the freedom to see any doctor who accepts Medicare p
with no referrals needed. These plans may include dental,
vision and hearing coverage. Due to their popularity, we are
expanding access in 20 states in 2025.

Flexible Medicare Plans with Coverage and Part B Premium

Giveback. The $0 LPPO MAPD Giveback plans, available in 35

states, provide prescription drug coverage and allow members
to see any provider who accepts Medicare p including
specialists p without a referral. The Part B Givebackbenefit
helps reduce their Part B premium every month. These plans
will expand into 17 new U.S. counties in 2025.

Plans for individuals with Medicare and Medicaid. Dual
Eligible Special Needs PlangD-SNPs)simplify healthcare for
individuals eligible for both Medicare and Medicaid and may
include dental and vision care, and a Healthy Options
allowance to help pay for essentials like groceries and utility
bills, with unused balances rolling over monthly. In 2025, D -
SNPs will launch in North Dakota.

Plans for people with a chronic or disabling condition who need extra support.

Chronic Condition Special Needs Plans(G-SNPs)are designed for members managing
specific health conditions like diabetes and chronic heart failure. These plans include
hearing, vision and prescription drug coverage, along with dedicated care manager
support. Humana C-SNPs will expand to Arizona, Minnesota and New Mexico in 2025.

Plans for Medicare beneficiaries living in long  -term care facilities. Institutional
Special Needs Plans(I-SNPs)cater to members in skilled nursing facilities,

offering benefits such as transportation to medical appointments and care manager
support. New in 2025, eligible members will have access to music therapy to help
improve engagement and reduce anxiety. Humana | -SNPs will also expand to several
new states, including lowa, Kentucky, Louisiana, New Mexico, Tennessee, Washington
and West Virginia in 2025.

Prescription drug plans for Medicare beneficiaries. ) PH<1 <} N @?D><M@
prescription drug plans (PDPs)rovide stand -alone prescription drug coverage to help
members manage their medication costs. With 3 distinct plans designed to meet

H@H= @MN} PIDLP@ C@<GOC | @@? N <I ? =P?B@ONA"
nationwide pharmacies and mail -order options including CenterWell Pharmacy. Plus,
innovative platforms, tools and programs that help provide a seamless experience for
members to find drug coverage, search for information and track their spending. Our
stand-alone PDPs are offered in all 50 states and covered over 2 million members as

of Dec. 31.

| 1 <N

) Pl
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https://www.humana.com/medicare/medicare-advantage-plans/humana-choice-ppo
https://www.humana.com/medicare/medicare-resources/part-b-giveback-benefit
https://www.humana.com/medicare/medicare-advantage-plans/humana-special-needs/d-snp
https://www.humana.com/medicare/medicare-advantage-plans/humana-special-needs/d-snp
https://www.humana.com/medicare/medicare-advantage-plans/humana-special-needs/d-snp
https://www.humana.com/medicare/medicare-advantage-plans/humana-special-needs/c-snp
https://www.humana.com/medicare/medicare-advantage-plans/humana-special-needs/c-snp
https://www.humana.com/medicare/medicare-advantage-plans/humana-special-needs/c-snp
https://www.humana.com/medicare/medicare-advantage-plans/humana-special-needs/isnp
https://www.humana.com/medicare/medicare-advantage-plans/humana-special-needs/isnp
https://www.humana.com/medicare/medicare-advantage-plans/humana-special-needs/isnp
https://www.humana.com/medicare/part-d-drug-plans

For each person

LI NETq Medicare Part D prescription drug plan resources

As a proud national administrator of the Limited Income Newly Eligible Transition (LI NET) program , we play a critical role in helping low -income
individuals transition seamlessly to Medicare Part D coverage. This program ensures our most vulnerable populations have imme diate access to
essential prescription drugs without interruption, increasing medication adherence and reducing overall healthcare costs.

Key benefits for program participants:

A Immediate prescription coverage: Eligible individuals receive instant access
to necessary medications, eliminating gaps in coverage during their transition
from Medicaid to Medicare Part D.

A Comprehensive and flexible access: LI NET provides an open formulary,
covering all covered Part D drugs at any pharmacy during the temporary
coverage period, ensuring flexibility and broad access to care.

1 ) O 1 m | | | | O n A Point-of-Sale enrollments: An innovative service, with dynamic add

technology developed by Humana, allowing individuals to enroll at the
members enrolled in the LI NET pharmacy counter for eligible claim submissions, facilitating immediate
program as of Dec. 31, 2024 access to medications, even before formal enroliment is processed.

A Retroactive coverage: The program offers retroactive coverage for up to 36
months, helping individuals reduce out-of-pocket expenses for past
medications.
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For each person

Medicare Advantage with veterans in mind: Honor plans

First introduced in 2020, Humana offers its Humana USAA Honor plansas coverage options available to anyone eligible for Medicare but designed to
complement healthcare benefits some veterans may receive through the VA. Humana created the Humana Honor plan to address the  unmet needs of veterans
based on qualitative and quantitative feedback from consumers. This feedback determined that reasons some Medicare -eligible veterans with VA benefits seek
additional coverage options include lack of convenient doctors and hospitals, long wait times for care, additional benefits n ot available or covered by VA
benefits (e.g., dental, vision, and/or transportation benefits), and concerns about emergency department visits at hospitals  outside of the VA, among others.

Humana Honor plans are available to all Medicare -eligible individuals, but are specifically
designed to complement the benefits some veterans receive through VA. These plans provide
H@H= @MN RDOC AG@SD=DGDOT <1 ? OC@ JKODJI 0OJ N@@ >I
network, helping them maximize their overall healthcare coverage options. For 2025, Humana
Honor plans continue to provide $0 monthly premiums, a Part B Giveback benefit and robust
coverage, including medical, dental, vision and hearing care. Currently, approximately 380,000
beneficiaries are enrolled in Humana Honor plans and these plans are offered in 48 states and
Washington, D.C. To further support veteran members, we have a dedicated Customer Care
phone number with a specially trained team, many of whom are veterans themselves. These
specialists are equipped to help veterans navigate their benefits and connect with the right
resources, ensuring they receive the care and support they deserve.

"JM Q@O@M<I|I N DO} N OJ C<Q@ LP<GDOT ><M@ <I ? OC@ A
meets their needs, including MA plan options designed to complement their existing VA benefits.

Humana is committed to ensuring that Medicare -eligible veterans have timely access to the care

they have earned p when and where it works for them.
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Humana Military TRICARE administration

Humana Military partners with the Department of Defense (DOD) to administer TRICARE in the East Region, the uniformed service s healthcare program
for active -duty service members, active -duty family members, National Guard and Reserve members and their family members, retire es and their
families, survivors and certain former spouses worldwide. For more than 20 years, Humana Military has strived to create bette r health outcomes and
simplified experiences through TRICARE and other military healthcare programs.

We understand that TRICARE beneficiaries face
unigue challenges tied to military life , including
frequent moves, deployments, separations, @
unemployment, isolation, and food insecurity. G

5C<0O}N RCT R@ Q@ =PDGO < O

employees who are specially trained to address Where we are
these realities. By providing personalized support
and understanding the complexities of military life,
we help ensure that beneficiaries have access to
the care and resources they need to prioritize their
health and well -being, no matter where their

As the regional contractor
for the TRICARE East
Region, Humana Military

supports beneficiaries in

journey takes them. 32 states and the District
of Columbia.
In 2024, we served more than
R ’
%}‘\‘ 6 million beneficiaries in the @ East
TRICARE East Region. @ \West

As of Dec. 2024
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For each person

Medicaid: Humana Healthy Horizons

Through our Medicaid program, Humana Healthy Horizons ®, we remain

committed to managing complex populations and delivering innovative _Huma_na He_althy ]
solutions that promote health equity, improve outcomes, and enhance quality Horizons is available in 9
of life for the most vulnerable members of our communities. states

With more than two decades of experience serving people with Medicaid,
Humana Healthy Horizons has developed a wide range of capabilities to serve
children; parents; childless adults; and beneficiaries that are aged, blind or
disabled. By integrating physical health, behavioral health, pharmacy, long -term H u m u n u
care and social services, Humana Healthy Horizons provides a whole-person )
approach to improve the health and well -being of our members and the Healthy Horizons.
communities we serve.

Humana Healthy Horizons serves over 1.36 million Medicaid members across 9
states (Florida, lllinois, Indiana, Kentucky, Louisiana, Ohio, Oklahoma, South
Carolina and Wisconsin).

g 4 Intent to Award Notifications (Virginia, Texas,
Michigan and Georgia) in 2024

Extending our value -based care expertise to Medicaid

) PH<I1 <} N GJI BNO< I ? DI -Base@&ale @Mdav@etirng étedded tdMe@dai@providers, enabling effective management of the diverse care
needs of Medicaid populations. This approach supports both members and providers, regardless of their capacity, ensuring tail ored care delivery that drives
better outcomes. In 2024, 91% of Humana Healthy Horizons members in Florida, Kentucky, Louisiana and South Carolina were attributed to a value -
based primary care provider.
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For each person

Improving health with value -based care

We collaborate closely with primary care physicians (PCPSs) to create healthcare experiences that improve outcomes, reduce hos pital stays, and lower costs
for our Medicare Advantage (MA) members. Withvalue-=<N@? ><M@ e7#%$g” 131N N@MQ@ <N OMps@hdygabeyondmé& DI OC
>GDI D> R<GGN” Pl ? @QUNO< | 9 DéirBhal@ayeDagpirddiens) an@un@ieinee@s< DGT GD Q @N

VBC offers patients greater access to their care team and flexibility in how they receive care. PCPs focus on prevention, kee ping patients healthy at home,
and addressing broader issues like transportation or access to nutritious food. Our research shows that patients in value -based care clinics receive more
preventive screenings and experience lower risks of hospitalizations and emergency room Visits.

Why value -based care matters for our members

A Value-based care (VBC) members see their PCP40% more than =9 VBC Humana MA patients saw32.1% fewer inpatient admissions
@ non-value-based care patients. Regular primary care appointments in 2023 versus those enrolled in Original Medicare.
mean better prevention and healthcare maintenance.
E \ Reduced ER Visits and Admissions: Humana MA members treated by WAL Humana MA members receive more preventive screenings than
value-based physicians experienced 11.6% fewer ER visits and those under non -value-based providers across these measures:
7 2% fewer admissions than those with non -value-based MA. annual wellness visit, colorectal screening, diabetes eye exam,

HbAlc, and mammogram.
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For each person

Integrated experiences for those we serve

Our research shows that Humana members who utilize our CenterWell @
servicesq including home health, primary care and pharmacy q experience
better outcomes, higher satisfaction, and a stronger commitment  to their
health journey with us. With CenterWell Pharmacy ®, both Medicare
Advantage and prescription drug plan members benefit from seamless
medication management through convenient home delivery, helping them
stay on track with their treatments.

By integrating health plans with care delivery and pharmacy services, we
provide a comprehensive, personalized approach that improves quality,
access, and affordability. This connectivity helps members receive the right
care, at the right time, in the most convenient setting q delivering greater
value and a more cohesive healthcare experience.
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For each person

OUR IMPACT PLATFORMFOR EACH PERSON

’ Patients

$ @ O @M&@dk Bim&ty care, home health, and pharmacy services deliver
integrated, personalized care that improves health outcomes and enhances
patient experiences. By focusing on whole -person health and building strong

M@G<ODJI NCDKN" R@ Q@ @<MI @? OC@ OMPNO J*#
emotional, and social well -being.

As we grow, CenterWell is expanding access to high-quality, affordable care in
new and underserved communities, strengthening the health of individuals and
the neighborhoods they call home. Our integrated care teams and skilled
clinicians are committed to fostering a sense of belonging and support, meeting
patients where they are and tailoring care to their unique needs.




For each person

Home solutions

We continue to prioritize innovative approaches to home care, optimizing care delivery for our patients and ensuring seamless  access to the services they
need. Through our value-based home health model, powered by CenterWell Home Health ® and OneHome®, we provide integrated services tailored to
individual needs that deliver personalized, comprehensive care to improve health outcomes and quality of life.

54% of our CenterWell Home Health branches earned a 4.5 or above Star
Rating, increase of 1.8% from October 2023, as of October 2024.

4.27 average Quality of Patient Care Star Rating demonstrated by CenterWell
Home Health vs. CMS industry average of 3.24 as of October 2024.

CMS HCAHPS (Patient Satisfaction) scores released in October 2024
demonstrated that 74.1% of CWHH providers were rated at 4 or 5 Stars
compared to the home health industry of 62.4%.

PO

Delivering integrated, patient -centered care

Our value-based care model ensures patients receive the right care at the right time. CenterWell Home Health and OneHome work in close
>JGG<=JM<ODJI RDOC JPM 1MDH<MT $<M@ OMB<I| DU<ODJI 0OJ KMJ QD Hi@gne&dB.H @GT <1 ? @AA@>

Through this partnership, OneHome acts as a central hub for referrals, managing the intake process and ensuring patients are connected quickly to
appropriate care. By relieving referring physicians of administrative duties, they can focus more fully on their patients, ensur ing a smooth transition to
home health and continuity of care.

Additionally, we continue to optimize care for patients by enhancing partnerships with national durable medical equipment (DM  E)providers. These
efforts ensure prompt delivery of high -quality DME and improve their care experience.

Our integrated approach reduces delays, ensures consistent support and allows patients to confidently navigate their care jou rney, receiving

compassionate, personalized care every step of the way.
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For each person

Specialized programs for better outcomes

CenterWell Home Health offers innovative clinical programs _to meet specific patient needs:

CenterWell Keeping Hearts at Home

Supporting patients with heart failure in managing their _

health at home to reduce hospital readmission and :
improve heart health. : Gadine A. had severe swelling in her legs,

due to heart failure, which caused her to
be wheelchair- and house-bound.
Through CenterWell Keeping Hearts at
Home, she received continuous
monitoring, medication adjustments and
education on lifestyle changes. This
personalized care led to significant

Daily Difference with Diabetes ™

Helping patients manage diabetes through personalized
care plans and education accredited by the American
Diabetes Association (ADA).

PRIME Wound Care® i improvements in her swelling, mobility and
Delivering wound care, treatment and management to overall well -being, allowing her to regain
promote healing and prevent complications. her independence again.

Safe Strides® i Learn more about ( < ? D bu@jes with
Enhancing mobility and working to prevent falls to keep CenterWell Keeping Hearts at Home here.

patients safe at home while promoting safety and
independence in daily activities.

K<C

27


https://www.youtube.com/watch?v=sdbhmM1qoJU&t=2s
https://www.centerwellhomehealth.com/healthcare-providers/clinical-programs/CenterWell-Keeping-Hearts-at-Home/
https://www.centerwellhomehealth.com/healthcare-providers/clinical-programs/CenterWell-Keeping-Hearts-at-Home/
https://www.modernhealthcare.com/home-health/centerwell-home-health-advanced-clinical-programs-enhanced-patient-care
https://www.modernhealthcare.com/home-health/centerwell-home-health-advanced-clinical-programs-enhanced-patient-care
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https://www.modernhealthcare.com/home-health/centerwell-home-health-advanced-clinical-programs-enhanced-patient-care
https://www.centerwellhomehealth.com/healthcare-providers/clinical-programs/
https://www.centerwellhomehealth.com/healthcare-providers/clinical-programs/daily-difference-with-diabetes/
https://www.centerwellhomehealth.com/healthcare-providers/clinical-programs/daily-difference-with-diabetes/
https://www.centerwellhomehealth.com/healthcare-providers/clinical-programs/prime-wound/
https://www.centerwellhomehealth.com/healthcare-providers/clinical-programs/prime-wound/
https://www.centerwellhomehealth.com/healthcare-providers/clinical-programs/safe-strides/
https://www.centerwellhomehealth.com/healthcare-providers/clinical-programs/safe-strides/

For each person

Strengthening the connection between patients and physicians

We recognize that seamless communication between patients, their physicians and care teams is critical to improving health ou  tcomes.
To strengthen these connections, we introduced initiatives that enhance coordination and support throughout the care journey:

Physician Champion Program Support Calls

This program provides dedicated medical experts who collaborate with Between scheduled home health visits, patients receive
referring physicians to review home health referrals, ensuring patients proactive check-ins to address emerging clinical issues, offer
receive the most appropriate care tailored to their clinical needs. additional guidance or provide reassurance.

By fostering stronger coordination and communication between physicians and care teams, patients receive a more integrated an  d compassionate
care experience, ultimately improving health outcomes and satisfaction.
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For each person

CenterWell Pharmacy

CenterWell Pharmacy® which includes CenterWell Specialty Pharmacy® and Enclara Pharmacia, provides millions of customers with safe, reliable and affordable
pharmacy care through our mail -order delivery, retail pharmacy locations, over -the-counter items, and specialty and hospice phar macy services. Our focus on
improving access, medication adherence and integrated care ensures better health outcomes and a superior healthcare experienc e for our patients.

CenterWell mail -order and specialty pharmacies
served nearly 2.5 million customers.

$ @ O@M8 @G G 1 C-ortikHserwicegfiled H< DG
nearly 48.29 million prescriptions.

CenterWell Specialty Pharmacy dispensed nearly
660,000 specialty prescriptions.

CenterWell Pharmacy dispensed prescriptions at 39 retail
pharmacy locations co -located with provider groups.

CenterWell patients have 2.6% higher adherence, and $346
lower total medical costs by using CenterWell Pharmacy.
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For each person

Improving access and outcomes for patients with complex conditions

For patients managing complex, chronic conditions, CenterWell Specialty Pharmacy provides personalized care with the right medication at the right time,
reducing medical complications from delays in critical therapies. In 2024, we supported more than 118,300 specialty patients, offering 216 specialty limited
distribution drugs (LDD). By prioritizing medication access and specialized support, we empower patients to stay on track with their treatments and imp  rove
their overall quality of life.

Enhancing medication adherence

Medication adherence is essential for successful health outcomes and preventing avoidable events.

Through integrated care and patient support, CenterWell Pharmacy helps patients manage their
KM@N>MDKODJI N @QAA@>O0ODQ@GT" @ NPMDI B ODH@GT M@ADGGN <I
with the pharmacists who manage their medications, we can help reduce health risk events for our patients.

To further support patients, CenterWell Pharmacy launched a new mobile app in 2024, enabling patients to
manage their prescriptions with greater ease. The app features a simplified dashboard that allows users to
request refills, shop for over -the -counter products and track orders g all from their mobile devices.

Integrating pharmacy with primary care services

Our pharmacy operations are closely aligned with CenterWell Senior Primary Care clinical teams to deliver
a seamless patient experience aimed at improving care and health outcomes. Pharmacists work alongside
providers, to share the responsibility of quality care, by coordinating medications and treatment plans.

Additionally, pharmacy teams administered 23,183 vaccines at 230 vaccination clinics , expanding access
to preventive care for patients. Through 8 collaborative practice agreements , we streamlined care delivery
and improved patient outcomes by integrating pharmacy expertise directly into primary care workflows.
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For each person

Primary care

CenterWell Senior Primary Care® and Conviva Senior Primary Caré deliver care designed with seniors in mind. Operating primarily in underserved
communities, we help seniors manage chronic conditions through early detection and preventive treatment, such as routine well  ness exams, vaccinations,
chronic disease screenings, mental health services and more. Our commitment is to make it easy to access care. We deliver on this commitment by
ensuring abundant patient appointment access and eliminating social and financial barriers.

Integrated care teams g comprised of physicians, nurses, pharmacists, social workers, medical assistants, community health workers and behavioral health
specialistsq spend up to 50% more time with patients _ than other providers. This approach fosters stronger relationships and allows for more personalized
care, resulting in higher patient satisfaction and improved health outcomes, to include reduced emergency room visits and hos  pital admissions.

Expanding access to healthcare

In 2024, we expanded our reach, continuing to open new centers in underserved areas. We partnered with Walmart
Supercenters in Florida, Georgia, Missouri and Texas to bring high-quality care to convenient locations where our patients live.

34 primary care centers were in operation at year end, 15 states are now being served, including

representing a 16% increase over the prior year new market entries in Wichita, Kansas;
Asheville, Burlington, Greensboro and
Winston -Salem in North Carolina; and

64 /0 of centers are in disadvantaged geographies Savannah, Georgia.

4 PKKJMODI B 7@0@M<I N} C@<GOC

Recognizing the unique needs of veteran patients, CenterWell and Conviva Care Centers partnered with PsychArmor to launch a Veteran Ready
Healthcare Organization Certificate Program . The initiative provides healthcare providers and employees at 23 senior primary care centers
across Texas with specialized training to better serve veterans, ensuring care is tailored to their specific experiences and challenges.
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https://www.businesswire.com/news/home/20240130768490/en/CenterWell-Senior-Primary-Care-to-Continue-Expanding-in-2024
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For each person

Comprehensive support for seniors

Our primary care centers take a whole -person approach to care, addressing not only physical health, but also social, emotional a nd educational needs of
seniors. In 2024, we launched CenterWell Presents and Conviva On Demand, free online libraries featuring live webinars and recorded videos on senior -focused
health topics. These resources empower seniors with accessible, reliable information to improve their well -being and make inform ed health decisions. Also in
2024, we launched a personalized onboarding program for new patients where an onboarding specialist proactively connects with  new patients to help
schedule appointments, answer questions and support any immediate needs, such as prescription refills and referrals.

Beyond education, our centers provide services like transportation coordination, access to specialists, food security program s, assistance with benefits
enrollment and affordable medication options. Most centers feature activity centers, hosting year -round events that address Social Determinants of Health,
like social isolation and access to nutritious food. These programs create opportunities for connection and learning, helping  seniors live healthier, fuller lives.

Our centers are often located in underserved areas where

seniors may be challenged with access to healthcare and

health education . Working with patients to improve their health

literacy may help them overcome barriers to care, paving the way

for a more equitable healthcare journey and improved health outcomes.

These libraries of webinars and online resources can enhance their health education,
M@DIl AJM>@ OC@DM ?J>0JM} N H@?D><G <?QD>@ <1 ? ><M
healthy habits at home.

g Vivek Garg, M.D., Chief Medical Officer for
CenterWell Senior Primary Care and Conviva Care Center 32
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For each person

OUR IMPACT PLATFORMFOR EACH PERSON

‘ Employees

We know that better health outcomes start with the strong connections we

buildg whether with our members, patients, partners, communities or, most
importantly, with each other. At Humana, we cultivate a culture where each of

our approximately 65,680 employees feel a deep sense of belonging, are valued,
and have the opportunity to grow. By prioritizing their well -being, we empower
employees to bring their best selves to work and to their communities.

Our work to cultivate a culture of inclusion is never finished. We are all

<>>JP|I O<=G@ AJM DO] "I ? R@ M@ H<FDI B BMC
to continue to build on. With an average tenureof 7years ® JPM @HKGJ T @
loyalty reflects our culture and commitment to growth. Guided by our core

valuesqg z $<MDI B] $ P MD JoP We| connilieHdHfaseravel?-befng and
meaningful connections that drive positive impacts in our organization and in

the communities we serve.
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