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Welcome, Humana Foundation partners!

At the Humana Foundation, we're grateful for partners like you and for
the impact we can make together. Thank you for everything you do to
amplify the Humana Foundation health equity strategy. We built this
toolkit to make it as easy as possible for you to collaborate with us in
service of the communities we support.

In 1981, the Humana Foundation was established as the philanthropic
arm of Humana Inc. The Foundation was founded in Louisville, Kentucky
and was created to support the Louisville community and provide a
steady benefit for nonprofit organizations and the people they serve.

For more than 40 years, we have carried the founders’ goals forward,
working to support underserved populations in need and enhancing the
health and wellbeing of communities across the country.

“Forty years of impact, moving the needle and changing lives —
all of the people who make up the Foundation and its support
network are really the thing I’'m most passionate about and
excited about as we do this work.”

Tiffany Benjamin
CEO, Humana Foundation



About us, communications guide

What we do:

* We support individuals and communities facing challenges affecting
their health and quality of life, with a focus on underserved and
diverse populations of seniors, school-age children and Veterans.

* We foster community-centered collaborations and data-driven
investments to advance health equity and enable people to live
connected, healthy lives.

* We take a listening approach to understand the needs and improve
outcomes for individuals and communities by hearing and learning
from people and organizations on the ground.

How we do it:

We work to advance health equity through programmatic
grantmaking, solution-based advocacy and research designed to:
* Create healthy emotional connections as a vital part of holistic care.

* Shape a healthier approach to nutrition that supports lifelong health
and well-being.

* Support long-term disaster recovery efforts that build stronger,
more resilient communities.

* Deploy our knowledge and resources as stewards of good health in
communities across the country.

Our focus areas:

Creating healthy Shaping a healthier Supporting community-
emotional connections approach to nutrition focused disaster recovery




Our focus areas

Creating healthy emotional connections

Healthy emotional connections and access to mental health
services are vital to improving the health and well-being of
underserved and diverse populations who have higher
rates of poor mental health and suicide.

Shaping a healthier approach to nutrition

Food insecurity affects every community across the nation
but disproportionately impacts low-income individuals and
people of color. We promote the health and well-being of
diverse populations experiencing food-insecurity through
community-based collaborations that advance health equity
by ensuring consistent and reliable access to healthy foods
and improving nutritional literacy.

We take a listening approach

We take a listening approach to understand the needs and
improve outcomes for individuals and communities by hearing
and learning from people and organizations on the ground.

4

S5.3 million

Donated in 2023 to create healthy
emotional connections for seniors,
school-aged kids and veterans to address
loneliness and prevent suicide

S4 million

Donated to shape a healthier
approach to nutrition in 2023

S1 million

Invested to support research around
nutrition and mental health in 2023
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Grants and funding

We focus our grants around four commitments.

Connected Healthy Lives Grant Associate Programming

We are looking to create more equitable health outcomes by working to The Humana Foundation highlights the hard work of Humana
eliminate the social and structural barriers to health. We accept proposals employees who invest their own time and money into their

through our grant management system, which requires applicants to first communities. Our primary programs include the Humana Foundation
establish a profile and complete an eligibility check. Scholarship program, Matching Gifts and Volunteerism. We’re proud to

recognize employees across the entire Humana organization.

Health Equity Innovation Fund
This fund provides seed funding for organizations working to eliminate
barriers in health and health care. This opportunity is by invite only.

Research Grants

The Humana Foundation’s research strategy is designed to generate
knowledge that translates into practical solutions for removing barriers that
prevent people from living healthy, connected lives. This opportunity is by
invite only.

Disaster Philanthropy

The Humana Foundation allocates funding each year to provide emergency
relief to communities in crisis with the goal of supporting equitable, long-term
health and recovery.

For more information, visit our grants page here.



https://humanafoundation.us-1.smartsimple.com/s_Login.jsp
https://www.humanafoundation.org/grants

Key definitions

Health Equity

* The elimination of unjust, avoidable and unnecessary barriers in
health and healthcare.

Health Disparity

* Initiatives addressing health disparities refer to differences in risk,
incidence, morbidity, disability, and mortality in various conditions
between different groups. Health disparities do not consider
whether the differences in outcomes between groups is caused by
an avoidable, unjust or systemic occurrence.

Minority Health

* Minority health initiatives address preventable health indicators
such as life expectancy and infant mortality that are
disproportionately impacting ethnic minority groups compared
with non-Hispanic white people.

Outcome

* An observed, measurable change in the population served by the
activity or service (Example: people receiving meals report no longer
feeling hungry).

Systemic Intervention

* Intentional and deliberate action applied to a set of interconnected
processes, beliefs, and variables that is designed to change the
system and its policies.

Innovation

* A new idea, method, or device or a significant change made to an
existing product, idea, or field.

System

* A set of individual but interconnected components which impact an
individual or community’s health.

Impact

* Having a strong and sustained effect on something or someone
(population, legislation, health outcome, etc.). Impact can be
positive or negative, qualitative and/or quantitative.



We promote strength-based messaging

At the center of everything we communicate, we believe in using language that
empowers people and supports them in achieving their best health. In every word
and story, we apply a strength-based messaging approach that shifts the focus
away from the barriers our populations face, to the innovative grants, solutions,
advocacy and research that advances their success. In addition:

The Humana Foundation and its partners should use language
and build stories that make seniors, veterans and youth feel
proud to be supported and connected to our work.

The Humana Foundation and its partners should include facts to

describe the challenges facing seniors, youth and veterans.
Especially in the context of the systemic inequalities they face.

1]
1)

Avoid using:
* At-risk people or communities
* In need, the needy

* Food desert

Examples of our messaging in action:

* Seniors living in underserved communities
* Veterans living with a physical/mental disability
* Youth experiencing food insecurity

* Seniors in neighborhoods with access to fewer
opportunities

* Youth in communities experiencing disadvantages




Boilerplate

The Humana Foundation was established in 1981 as
the philanthropic arm of Humana Inc. and is focused on
health equity, working to eliminate unjust, avoidable
and unnecessary barriers in health and healthcare.
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https://www.humanafoundation.org/
https://www.humana.com/about/impact

Content, logo or press release approval

The Humana Foundation, philanthropic arm of Humana Inc., is
intentional about preserving its brand, along with the reputation
of its partners. Our approach is rooted in accuracy and the
formal approval of communications that mention or highlight
the Humana Foundation.

Any communication mentioning the Humana Foundation
requires approval. Additionally, communications including the
Humana logo need approval as well.

The Humana Foundation needs at least 7-10 days to approve
documents. All documents are submitted to an approval process
that begins end-of-day every Thursday. Those submissions are
fully approved and ready to post or distribute the following
Monday.

Please contact Marvin Hill at mhilll@humana.com or Chris
Robinson at crobinson95@humana.com as soon as you’re
prepared to move forward with a document featuring our
name or logo.
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Style guide at a glance

Here's a quick snapshot of the Humana Foundation
visual identity. It is derived from the broader
Humana visual identity system, which can be
found at Brand.Humana.com.

For full usage guidance and guardrails, see the
Humana Foundation Visual Identity Guide.

A suite of approved applications of the Humana
Foundation logo can be found and downloaded for
use at the bottom section of this page on our
website.

Logo

Humana

Foundation

Color palette

Typography

FS Humana

Lorem ipsum ariadne auf naxos

Visual element
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https://brand.humana.com/
https://assets.humana.com/is/content/humana/1083300_BrandStrategy_HumanaFoundationVisualIdentity_2024pdf
https://www.humanafoundation.org/grants/grantee-resources.html
https://www.humanafoundation.org/grants/grantee-resources.html

Imagery

Our imagery reflects the Humana
Foundation’s missions and values:

* Approachable: Captures the inviting and
caring nature of people and community

* Authentic: Captures the real and imperfect
aspect of life’s moments

* Optimistic: Captures the warm personality
of our partners and people we serve

Avoid using:

Staging people and situations

Fake laughing/smiling for the camera
Harsh, artificial lighting

Focused on place over people
Negative health outcomes

Al generated images
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Our Social Media Handles

X

linkedin.com/showcase/the-humana-foundation x.com/humanafdn
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https://www.linkedin.com/showcase/the-humana-foundation
https://www.linkedin.com/showcase/the-humana-foundation
https://x.com/humanafdn
https://x.com/humanafdn

Thank you

Humana

Foundation

| JON NON NON NON NO
ON NoN NoN NoN NON

ON



	Slide Number 1
	Contents
	Welcome, Humana Foundation partners!
	About us, communications guide
	Our focus areas
	Grants and funding
	Key definitions 
	We promote strength-based messaging 
	Boilerplate
	Content, logo or press release approval 
	Style guide at a glance
	Imagery
	Our Social Media Handles
	Slide Number 14

